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« UK remains a hotbed and innovation hub for high- end television production.

« Consumers have a wide range of high-quality free and paid-for platforms and

services across both broadcast and IP delivery.
» The shift towards IP delivery is driving this innovation and content investment.

« This year’s DTG’s State of the Nation survey (Feb 2022), highlights that close to half of
UK consumers say IP- delivered sources are their ‘go-to’ way to watch TV

programmes. Indeed, 94% watch streamed video at least monthly.

Full Report - https://dtg.org.uk/resource/state-of-the-nation-2022/
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Executive Summary - 1 of 5

» Strong broadcaster VoD (BVoD) and subscription VoD (SVoD) uptake is driving

viewing of IP-delivered TV programming; both have close to 80% monthly adoption.

* However, Free-to-Air (FTA) broadcast remains robust. Watching free live TV channels
is still the leading way to watch television programmes in the UK, with 30% of UK

consumers saying this is their primary way to watch, ahead of SVoD at 28%.

* The TV set has established itself as the dominant way to watch on-demand TV;

almost 4 in 5 consumers state it is their preferred device.
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Executive Summary - 2 of 5

« Two-thirds of UK households pay television subscription (either Pay-TV or SVoD).
Free TV is expanding through IP delivery. 1 in 4 consumers watch free ‘'new wave

AVoD' services such as Rakuten TV or Samsung TV Plus at least once a month.

 Significantly more UK consumers prefer British TV shows over US/ international TV
shows, partly justifying the 29% increase in investment in UK high-end TV shows and
movies in 2021 compared with 2019.

« 71% of UK consumers agree that it is important everyone in the UK has access to

free, national television in the future, although only 54% of 16-24's agree with this.
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Executive Summary - 3 of 5

« Respondents say the importance of a TV being pre-installed with SVoD apps has
overtaken the importance of BVoD apps being pre-installed.

* The audio experience continues to be important to TV viewers; inconsistent audio
levels are a key and growing source of annoyance. 39% are interested in technology
that would enable clearer audio when watching TV. The use of subtitles has also

increased over the past year, from 40% to 44%, driven by SVoD users.

« There is growing consensus that 4K HDR is the new baseline for the foreseeable

future, augmented with spatial audio formats such as Dolby Atmos and DTS:X.
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Executive Summary - 4 of 5

» Production in UHD and HDR is rapidly becoming the “gold standard” for the
television and film industry for content creation. The move towards entirely IP-based
production workflows is facilitating this transition.

« The video industry is at an inflection point, with the newer coding standards being
positioned as credible alternatives to AVC, HEVC and even AV1. Streaming video
providers will likely position AV1 (and its successor AV2) for VoD, given the
efficiencies gained. Broadcasters favour VVC because of the more lightweight live

encoding requirements.
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Executive Summary - 5 of 5

« Broadcast capability has become an integral part of the 5G standards by enabling high power

high tower (HPHT) 5G network installations to distribute television and radio services.

« The introduction of Bluetooth LE Audio into televisions alongside other consumer audio
products, including headphones and, notably, hearing aids, promises to improve accessibility
to television services by enabling wearers to have their own audio profile. Bluetooth LE Audio
offers new codecs that elevate audio quality and allow concurrent endpoints, increasing the

market opportunity for soundbars with wireless speaker components.
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Live free TV channels when broadcast on my TV
SVoD services e.g. Netflix

Live Pay TV channels when broadcast on my TV
Programmes recorded on STB/Pay-TV box
BVoD services e.g. BBC iPlayer

Free online video sites e.g. YouTube
Transactional digital retailer e.g. Apple iTunes
Social media

File-sharing/piracy services

DVD or Blu-ray

Other
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HOUSEHOLD PENETRATION OF PAID TV
HOUSEHOLDS IN THE UK (TAKE PAY-TV AND/OR
AT LEAST ONE SVOD SERVICE)

SmartTV

2022

via smart TV Ul

When watching on-demand 31%
streamed TV shows and
movies on services such as
Netflix or BBC iPlayer, in which
way do you watch these the

most? :
s Pay-TV, Freeview

or Freesat Box 20%

LEADING REASONS TO WATCH FREE TV CHANNELS

Streaming stick 18% Q: You mentioned that you watch Free TV. Why do you watch this?

Base: All who watch free TV channels

The TV shows interest me
Smartphone 9%

Don’t want to pay to watch

Tablet 6% Favour British TV (e.g. news & drama)

PC, Mac or Laptop 6% A specific TV show that | like

Easy to find TV shows/movies

Games console 6%
Can switch on & watch straight away

PC or Laptop with TV 4%

Familiar TV shows/movies
Other 1%

Don’t mind watching ads
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WHICH ONLINE SERVICE DO YOU ASSOCIATE WITH
HAVING THE HIGHEST QUALITY TELEVISION CONTENT?

Base: All respondents

My5 1% Other/
Now TV 2% None of the
ot

hers
ITV Hub
4%
Netflix
36%

YouTube 5%

Disney+
6%

Amazon BBC
Prime iPlayer
Video 16%

9%
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IN WHICH OF THE FOLLOWING WAYS WOULD YOU LIKE TO
SEE YOUR TV VIEWING EXPERIENCE IMPROVED:

Base: All respondents

Picture quality 43%

Audio quality 37%

Control of the TV 34%

Ease of set-up 32%

Streaming quality 32%

Ease of use of catch-up and on-demand services 27%

Search and discovery of TV shows 25%

Switching between different apps and services 22%

Availability of apps 20%

Cyber Security features 16%

Ease of use of user interfaces or programme guide 16%

Access to higher resolution content and service 16%

Relevance of adverts 13%

Improved voice control features 13%
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IMPORTANT CONSIDERATIONS
WHEN BUYING NEXT TV: % OF
RESPONDENTS WHO SAY THEY
ARE IMPORTANT

Q: Which of the following would be
important to you when buying your
next TV? Please rate on a scale of 1
to 5, where 1is not important, 3 is
neither important or not important
and 5is very important

Base: All respondents

Ability to easily switch between my favourite
TV channels and streaming apps 67%

The TV is pre-installed with the most popular

68%

The TV is pre-installed with BBC iPlayer,
ITV Hub, All4 and My 5 apps 64%
=
]

66%
Being able to connect the TV to the Internet
without entering Wi-Fi codes or passwords 62%
- O ]
"]

66%
Pre-tuned TV channels or one obvious
button to tune channels 65%

65%
Single sign in across all my
streaming services 55%
61%
2021 2022
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KEY TV VIEWING ANNOYANCES: % OF ALL FEATURES DESIRED IN NEXT TV
RESPONDENTS WHO CLAIM TO BE ANNOYED WHEN
THE FOLLOWING SITUATIONS OCCUR Q: Which of the following features would you consider when buying
your next TV?
Q: When you are Wajcchm.g teI.eV|S|on, please describe how you Base: TV Owners
feel when the following situations occur
Smart/ Connected
Base: All respondents —47%
"]
51%
Inconsistent Energy Efficiency/lower running costs
audio levels 67%
R RRRRRRRRRBRRSRiRNR[nNswsiziizzII(A e 3 O O/
e
72% . ere
Playback not starting where | 4K/Ultra High Definition (UHD) 37%
. . —
left off on streaming services ]
. o 62% A larger screen than the TV | currently own 35%
Not being able to easily click the ]
next episode on a streaming service 2% —2’:6%
|
—58%) Freev'ew play 30%
Having to keep signing in to different ]
streamed services on my TV 54% 30%
. |
57% —21%
Time delay between when pressing a button on —24%’
a remote control and it happening on screen R
——————————————————————— High Dynamic Range (HDR) 22%
I [ ]
56% —
Delays when watching live streamed 20%
content e.g. sports 50% Compatibility with other voice assistants 1904,
| [
]
54% —o
Searching on different services and channels 20%
for a particular show 52% Voice assistant 14%
| |
] ]
53% 18%
Being recommended TV shows or movies Dolby Vision
that aren’t relevant to me Y 15%
53% —
"]
B20L 17%
Having to switch between different 8K 16%
people's profiles - I
16%
36% I don’t plan on buying another TV g0,
— ]
7
2021 2022 15%
- - Cyber Security certificate 2021 2022
—— O % ] |
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